


























Closing Summary

The Medgini webinar reinforced one truth — patient-centricity
IS the new marketing advantage.

Access programs not only change outcomes, they build trust
that advertising can't.
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Pharma marketers who combine empathy, education, and
innovation will own the next era of growth.

< P Power Tip In your next campaign brief, replace
— — “target audience” with “patients we care for.” The
\ tone will change — and so will the results.

2 Good marketing informs. Great
marketing supports.



